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Every year, India's biggest platform for the organic industry sees excellent business deals, an outstanding climate for investment,
a remarkable number of extremely promising contacts and high level business networking. Buyers from Europe, USA, Middle-East and 
South East Asia attend the event to look at procurement sources from the Indian market. The show is also designed to provide a platform for 
interactive sessions between buyers and exhibitors. BIOFACH INDIA has cemented its position in the Indian organic industry & with every 
edition, the exhibition sets a new benchmark.

Key highlights of BIOFACH INDIA 2019 at a glance

Networking
Platform

B2B Meetings

International 
Buyers Delegation

Country Pavilions Farmers Market

Engagement
State Pavilions

Educational 
Workshops

7,000 Business
Visitors+200 BRANDS+

Celebrating 12 years of India’s largest 
international  trade fair on Organic Industry
BE ORGANIC ! CHOOSE HEALTH !

100+
Hosted
Buyers
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The organic markets in India are largely spread across the 
food and beverages, health and wellness, beauty and 
personal care and textile industries. The highest growth is 
observed in the organic food segment, followed by textile, 
beauty and personal care. 

Organic packaged food and beverages is an emerging 
niche market in India and its primary consumers are high-
income urbanites. The total market size for organic 
packaged food in India in 2016 was INR 533 million, 
growing at 17% over 2015, and is expected to reach INR 
871 million by 2021.

The current Indian domestic market is estimated at INR 
40,000 million which is likely to increase by INR 100,000 
million — INR 120,000 million by 2020 with a similar 
increase in exports.

In addition to the growing domestic market, India is the 
second largest exporter of organic products in Asia after 
China. The major Indian organic products in demand are: 
oilseeds, sugarcane, cereals & millets, cotton, pulses, 
medicinal plants, tea, fruits, spices, dry fruits, vegetables 
and coffee. The country also produces organic cotton fibre 
and functional food products.

The overall Indian food and grocery market is the world's 
sixth largest- projected to grow at the rate of 104 per cent, 
touching US$ 482 billion by 2020. (Source: IBEF)

The Organic Market in India is set to conquer
new horizons
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Visitor Profile

BIOFACH INDIA targets domestic and international decision 
makers, inf luencers and professional buyers from these sectors:

A wide r ange of products and service from the
organic industry:

Ÿ Import and export

Ÿ Specialized organic shops

Ÿ Catering business

Ÿ Food / beverages wholesale

Ÿ Convenience stores

Ÿ Food manufacturing and processing

Ÿ Non-food wholesale

Ÿ Other retail business

Ÿ Service companies (certification agencies, consultants & others)

Ÿ Online and sales platforms

Ÿ Media

Ÿ Supermarkets, department stores, specialised chain stores

Ÿ Academia, research and development institutions

Ÿ Organic fruits and vegetables

Ÿ Organic grains, kernel, pulses, herbs

Ÿ Organic processed and semi-processed food

Ÿ Organic co�ee, tea, juices and cocoa

Ÿ Ministries, associations and med ia

Ÿ Organic essential and ayurvedic oils

Ÿ Organic fresh and dried food

Ÿ Organic cotton and cotton products

Ÿ Natural cosmetics and personal care items

Ÿ Services and consultancy for the organic production

Ÿ Organic rice, honey, sugar and syrups

Ÿ Organic spices and seasoning

Ÿ Organic aquaculture

Top Reasons to Exhibit In The Digital Edition

Stay Connected

Connect with global
audience at the click of
a mouse

Opportunities Multiply
Digitally
Experience the full potential of the
virtual platform and showcase your
latest offerings

Be part of a revolution
Find opportunity in crisis through
technology. Technology is a great
enabler to take your business to
the next level1 2 3
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Key features of 
BIOFACH INDIA DIGITAL EDITION :

Largest Gathering of Indian Organic Natural Food Industry, Technology
providers, investors, manufacturers, policy and decision makers, organizations

Opportunity to connect and collaborate with prospective stakeholders
including International Companies

Buyers from more than 50 Countries

B2B Meetings with Overseas & Domestic Buyers

Platform to Launch New Products

Presentations by Industry leaders and Procurement Agencies

Knowledge Enhancing Sessions with leading experts from the industry

International – Buyer Seller Meet Webinars

CEOs Roundtable Product Display

Vendor Development Program.

Event Elements
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”This year at BIOFACH INDIA, we have launched new packaging, which adds more value to our current set of 
products. Organic industry in India is growing at a very fast pace. Over the past 5 years we have grown 40-50% 
year-on-year and I see the trend to continue for the next 5-10 years. It's a great platform to find new buyers and 
suppliers. In this edition, we have met new distributors and retailers who have visited the show. 

 Mr. Rohit Mehrotra
Director, Organic T attva

-

Ms. Pallavi Bhardwaj
           CEO, Pristine Organics

”Pristine is the first baby weaning food in the organic segment. We have been associated with BIOFACH INDIA for 
the last 3 years and the experience has been very good. One gets to meet a good number of people from the sector 
which includes buyers, industry body, associations and other players in the market. You get a chance to meet the 
new customers to understand their needs, take feedbacks which is always a great opportunity for a growing 
company like us to know about. 

Mr. Siddharth Sancheti
              Director, Agronic Food Inc

“We farm in various parts of the country and 
have more than 200 certified organic products. 
Currently, we are supplying organic products in 
around 20 countries. The organic industry in 
India is growing at a very good pace, the best 
part is now a days people ask for where it comes 
from rather than just buying which means the 
consumer is more aware about the product. With 
the online penetration and better transportation 
services, the reach has increased.
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www.biofach-india.com

Contact Information
NürnbergM esse Ind ia Pvt. Ltd.
Kamal Bhardwaj   

 +91 9899392930 kamal.bhardwaj@nm-india.com T: E:
 Ravi Verma

+91 98735 22631 ravi.verma@nm-india.comT: E:

Explore the full potential
of our virtual platform for
a year long engagement
with the industry.

ORGANIZERS

NürnbergMesse is one of the 15 largest 
exhibition companies in the world. Its 
portfolio covers around 120 national 
and international trade fairs,

Agricultural and Processed Food
Products  Export  Development
Authority (APEDA), a statutory body under 
the Ministry of Commerce, Government 
of India is mandated to develop and 
promote the export  of various 

exhibitions congresses at the Nuremberg location and
throughout the world. Each year, around 35,000 exhibitors and 
upto 1.5 million visitors participate in the own, partner and guest 
events staged by the NürnbergMesse Group, which is present 
with subsidiary companies in China, North America, Brazil, Italy 
and India. The share of international exhibitors at events staged by 
NürnbergMesse is 44 percent, at 26 percent the international 
share of trade visitors is also at a high level. Worldwide, the Nürn-
bergMesse Group has a network of around 50 representative 
agencies which are active in over 110
countries.

agricultural commodities and provides a platform to showcase 
India’s quality produce to the global market. APEDA is also the 
secretariat for National Programme for Organic production, which 
provides an institutional support for the accreditation of certi�ca-
tion agencies and surveillance and monitoring of organic certi�-
cation process. APEDA plays pivotal role in developing the 
database of the mandated products,markets, services, and distri-
bution of related information to exporters. The authority extends 
�nancial assistance under its agriculture and promotion plan 
scheme under various components like market development, infra-
structure development and quality development.
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